_how to create tourist- frlendl
_ destinations, gs well as de
- _oping suocessful market

- Mesquite and what mess
- And how youTe going to.
~affective. They talk about

| Has a Story ... What' M
— Yours Different? The ide
- and the secret is that w

_in the middle of everywh
- And that does not diffe

_ educate small towns on m

campalgns ‘to. attrqct visitors.

Everybodyhas their opinion
about how Mesquite should be
marketed, and who ‘mar
and who 1 youre trymg to reac

out if your message is be

Michael Thomas, Every Pl

differentiates you from evi
place else on the plan
Everywhereyou go everyboc
goingtosaythatthey'veg
friendliest people, they'vi
the sun, beautiful sunset:
a great place where you c:
do anything you want. Wi

ate yourself, Every town fe
that same way, Dangerfi
added.

The roundup is deSIgne

keting and attracting the to
ists that would normall
the bigger areas such
Vegas Tt helps them s
is unique and capitaliz
‘Speakers include-
aw, Southem U




